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Supporting Wealth Creation Through Sustainable Homeownership

S
ustainable homeown-
ership represents one 
of the most important 
pathways to wealth 
creation – not just to-

day, but also for generations that 
follow. But systemic inequities in 
the United  States have prevented 
too many minority families from 
achieving their homeownership 
and wealth building goals for too 
long.

As the one of the nation’s lead-
ing originators of home loans, we 
have an opportunity to develop 
solutions to close the gap – both 
through our own work and the ac-
tions we take to lead the industry 
in a collective focus on closing the 
racial homeownership gap.

The hurdles that stand in the 
way of homeownership have been 
present for decades. Amid re-
newed focus on racial justice na-
tionwide, housing stakeholders 
are doing more to utilize solutions 
that reach beyond the baseline 
framework of the housing finance 

system. 
Special Purpose Credit Pro-

grams (SPCPs) represent an “out-
side the box” approach to advanc-
ing equity in homeownership. 
Under Federal law, lenders are 
permitted to deploy SPCPs to ex-
pand access to credit for groups 
who may have been underserved 
in the mortgage market, impact-
ing their ability to build wealth 
through homeownership. SPCPs 
aren’t new, but they’re being used 
with greater frequency as lenders 
work to create more equitable ac-
cess to homeownership.

At Wells Fargo, we’re excited to 
add to our longstanding commit-
ment to minority homeownership 
through the launch of our own 
SPCP. Wells Fargo announced a 
new initiative to advance racial 
equity in homeownership this 
spring. The initiative centers on 
the launch of a new SPCP to help 
eligible minority homeowners 
whose mortgages are serviced by 
Wells Fargo lower their interest 

rates and reduce their monthly 
mortgage payments without ex-
tending their current loan term.

The program has launched for 
eligible Wells Fargo customers 
with Veterans Administration and 
Federal Housing Administration 
loans. We plan to launch an SPCP 
for select customers with Govern-
ment-Sponsored Enterprise (GSE) 
loans later this year, and a pro-
gram for purchase loans is in de-
velopment.

We’re excited about the new 
program, which adds to products 
like the Dream. Plan. Home.SM 
mortgage (available nationwide) 
and closing cost credit (available 
in 18 markets)— two existing Wells 
Fargo offerings aimed at helping 
low-to-moderate income borrow-
ers. We’re also enthusiastic about 
working across the sector to fos-
ter collaboration in pursuit of a 
shared belief in homeownership. 

Wells Fargo plays a leadership 
role in Project REACh – a govern-
ment-led working group dedicat-

ed to promoting economic access 
and affordable homeownership. 
We are a strong supporter of the 
SPCP “toolkit” developed by the 
National Fair Housing Alliance 
and Mortgage Bankers Associa-
tion to help other lenders navigate 
the complex process of launching 
their own SPCPs. 

We also work extensively with 
nonprofit organizations, and our 
head of Home Lending, Kristy Fer-
cho, is the 2022 chair of the Mort-
gage Bankers Association. During 
her time as chair, Kristy launched 
the Home for All Pledge, which 
represents the industry's long-
term commitment on a sustained 
and holistic approach to address 
racial inequities in housing.

Advancing racial equity in 
homeownership is essential to 
meaningfully tackling the ra-
cial wealth gap. Exciting work is 
underway in pursuit of this goal 
across the housing finance sector, 
and Wells Fargo is proud to do our 
part to lead the way.

EWUNIKE BRADY,
VP, Home Lending 
African American 

Segment Strategy 
Leader

CHUCK BISHOP, 
Head of Wells 

Fargo Home 
Lending Diverse 

Segments

A message from Chuck Bishop Head of Wells Fargo 
Home Lending Diverse Segments

Wells Fargo has an incredible op-
portunity to make an impact on the 
lives of millions of customers every 
single day. We’re in the business of 
empowering customers to achieve 
their dreams. And as we do that 
work, we’re deeply focused on en-
suring that the door to opportunity 
is open to all on an equitable basis.

I am honored to lead the Wells 
Fargo Home Lending Diverse 
Segments team. Our group leads 
the Home Lending team’s strat-
egy to increase opportunities for 
low-to-moderate income and 
multi-cultural homeowners and 
buyers. I believe deeply in this work 
and appreciate, every day, the op-
portunity our team has to make an 
impact on the lives of our custom-
ers and the communities we serve. 
Owning a home, after all, is one of 
the most important pathways to 
intergenerational wealth creation. 
The steps we take as individuals, as 
a company, and as an industry can 
play an important role in making 

homeownership – and all the bene-
fits it entails – more equitable. 

Throughout this supplement, 
leaders from across Wells Fargo 
share commentary about the work 
we’re doing to help our customers 
achieve their goals and promote ra-

cial equity in all of the work we do. 
That means more than just helping 
today’s customers thrive – it’s also 
about doing what we can to pave 
the way for wealth creation across 
generations. 

Whether it’s buying a home or 

establishing a trust, the actions we 
take today to support our custom-
ers can have impacts that resonate 
through the years for future gener-
ations. Taken together, these steps 
can make a real contribution to 
reducing the racial wealth gap and 
advancing equity across the finan-
cial system.  

Large financial institutions like 
Wells Fargo are uniquely posi-
tioned to move the needle on issues 
of financial inclusion. I believe that 
we’re making great progress – and 
that we can do even more when we 
work together. We’re committed to 
doing all we can to make an impact 
both through our own actions and 
through our efforts to drive collab-
oration across the industry in pur-
suit a shared belief in building a 
financial system that works for all. 
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Thinking of buying a home?
It’s an exciting and hopeful time, but you probably have questions too. Our My First Home® website is a great place to start.

This site was designed with your home financing needs in mind: You can check your credit score, find out your debt level, 
review your savings, and more with just a few clicks. Knowing where you stand financially makes it easier to plan next steps. 
You can also tackle any areas that might need improvement.

From start to finish, we’ll work with you. Because a home is more than just four walls. It’s where the celebration of the  
present meets the promise of the future.

To learn more, go to https://myfirsthome.wf.com/.
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Financial health is foundational in work with HBCUs
Brandi McLean believes that 

people need financial skills to 
survive. That’s why she’s made 
it her mission to educate people 
about it. McLean, an accoun-
tant in Virginia, participated in 
the nonprofit Society for Finan-
cial Education & Professional 
Development’s (SFE&PD)  Stu-
dent Ambassador Program, 
which trains college students 
to teach their peers about per-
sonal finance. Thirty-four his-
torically Black colleges and uni-
versities (HBCUs) participate in 
the program, including Bowie 
State University, McLean’s alma 
mater and the first HBCU estab-
lished in Maryland in 1865.

“If I could describe the pro-
gram in one word, it would be 
‘necessary,’” McLean said. “Per-
sonal finance is not discussed in 
everyday school, and students 
need it to adapt as adults.”

The Wells Fargo Foundation 
is the largest funder of the Stu-
dent Ambassador Program, 
providing more than $1 million 
in grants since 2017. This is one 
way Wells Fargo is working with 
HBCUs to empower Black stu-

dents, who disproportionately 
face greater financial challeng-
es that impact financial growth 
and wealth creation. 

Too many college students 
graduate without the financial 
skills needed to navigate com-
plex financial decisions and 
climb the economic ladder, and 
this issue disproportionate-
ly impacts African American, 
Black, and other students of col-
or. HBCUs are known for help-
ing generations of Black people 
achieve academic and profes-
sional success, making them 
ideal collaborators in tackling 
these issues. 

Student ambassadors lead 
financial workshops on campus 
and at community outreach 
events to help their peers build 
financial capabilities in money 
and credit management, stu-
dent loans, budgeting, savings, 
planning for life after college, 
and more. Business school pro-
fessors and SFE&PD represen-
tatives mentor ambassadors to 
create their own lesson plans 
and interactive activities. 

As a creative example, Mc-

Lean and fellow ambassadors 
at Bowie State performed a skit 
about the terms and conditions 
of a loan. At another school, 
ambassadors taught their peers 
about budgeting by relating it 
to a spring break trip. Ambas-
sadors also integrate resourc-
es from  Hands on Banking®, 
Wells Fargo’s free, noncommer-
cial online learning program 
offering money management 
lessons and resources in En-
glish and Spanish, into their 
sessions.

You can read more about the 

Student Ambassador Program 
in this Wells Fargo Stories ar-
ticle: https://stories.wf.com/
financial-health-is-foundation-
al-to-everything-we-do-with-
hbcus/ 

In a complementary effort, 
the Wells Fargo Foundation col-
laborated with the HBCU Com-
munity Development Action 
Coalition to develop and launch 
Our Money Matters, a $5.6 mil-
lion comprehensive financial 
wellness initiative. Our Money 
Matters is developing, sup-
porting, and scaling access to 
financial education and sound 
financial practices for students 
at HBCUs and Minority Serving 
Institutions (MSIs), as well as 
customers of minority deposi-
tory institutions (MDIs). 

The initiative aims to equip 
more than 35,000 students 
and community members with 
financial capability skills, per-
sonalized tools for managing 
finances and student loans, and 
access to support services like 
career closets and emergency 
financial assistance. Since it be-
gan in 2021, Our Money Matters 

has engaged 17 HBCUs/MSIs, 
with thousands of students and 
community residents using the 
resources on its platform.

For over 11 years, Wells  Far-
go has invested more than $32 
million in scholarships and pro-
graming to HBCUs via UNCF, 
the Thurgood Marshall College 
Fund (TMCF), and the Jackie 
Robinson Foundation. Wells 
Fargo funds programs like 
TMCF’s Leadership Institute, 
which develops students’  lead-
ership skills, and UNCF’s Em-
power Me Tour, which helps 
students prepare for college 
and their careers. Additionally, 
Wells Fargo’s virtual learning 
program, the Beyond College 
Webinar Series – covers a wide 
variety of topics for HBCU stu-
dents from personal finance to 
professional development. 

Through our work with non-
profit partners who bring a 
deep understanding of HBCUs, 
we aim to help equip the next 
generation with the financial 
knowledge, tools, access, and 
opportunities to close the racial 
wealth gap.

BONNIE WALLACE
Head of Financial 

Health Philanthropy, 
Wells Fargo 
Foundation

Dewey Norwood, HBCU rela-
tionship manager for Wells 
Fargo Diverse Segments, 
Representation & Inclusion 
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Here to help you 
finance your future.

Your unique lifestyle calls for unique financial assistance. At Regions, 
we have a wide variety of lending solutions to give you confidence in 
taking that first step. For any lending need you may have, we’re here 
to help you find what works for you.

We’re your local lending experts in ATL.

regions.com/lending
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IF YOU HAVE HOME-BUYING 
QUESTIONS, WE’VE GOT  
FREE RESOURCES FOR  
YOUR NEXT STEP.    
Have questions on buying a first or second home, 
securing home insurance or purchasing warranties? 
Regions Next Step® financial wellness resources 
have the answers. Take advantage of our podcasts, 
courses, articles and more at regions.com/
NextStepHomeownership.

© 2022 Regions Bank. NMLS ID 174490. | Regions, Regions Next Step, the Regions 
Next Step logo, and the Regions logo are registered trademarks of Regions Bank. 

The LifeGreen color is a trademark of Regions Bank.

Embracing The If In Life
At Regions Bank, financial wellness is at the heart of our mission to make life better 
for the people and places we serve. 

We are committed to helping consumers and businesses protect and grow their fi-
nances while navigating the unexpected. We’re here for the “IF” in “Life.” 

And our commitment extends beyond services for customers; it reaches people na-
tionwide, regardless of whether they bank with Regions. Through Regions Next Step, 
free financial education is made available to anyone at www.regions.com/nextstep. 
These free insights, tools, budget calculators, and more are designed to reach people 
at practically all stages of life – from children learning the basics of managing money, 
to professionals seeking guidance on building savings, paying down debt, and build-
ing long-term plans. 

Beyond what we make available online, Regions’ branch-banking teams are available 
for in-person advice and guidance at locations across Atlanta, North Georgia, and be-
yond. Our teams are here to listen to your unique financial needs and goals – and help 
you develop a plan to get you where you want to go. 

We are proud to work with The Atlanta Voice to share more on Regions’ long-term com-
mitment to creating greater financial wellness. 

And we’re ready to work with you, too. 

Come see us at www.regions.com or at your nearest Atlanta-area Regions branch.

Mia Hubbard
Senior Vice President and Consumer Banking Executive
Regions Bank
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BY CHARLENE CROWELL 

I
n recent weeks, key Capitol Hill 
committees held hearings with 
CEOs of some of the nation’s larg-
est commercial banks. At issue for 
both California Congresswoman 

Maxine Waters, Chair of the House Finan-
cial Services Committee, and Ohio’s Senator 
Sherrod Brown, Chair of Senate Banking, 
are disturbing industry trends like growing 
mergers, closing bank branches, and a push 
towards online services that together create 
‘banking deserts’ in already underserved 
communities.  

Although bank mergers create institu-
tions with larger assets, for consumers and 
small businesses alike, these industry moves 
change where and how communities can ac-
cess full-service banking.   

In opening remarks at a September 16 
House Financial Services Committee hear-
ing, Chairwoman Maxine Waters made clear 
what she hoped the bank CEOs would ad-
dress.  

“Over the past several years, we’ve seen 
the system of banking in this country take 
a dramatic shift,” stated Waters. “Our na-
tion’s biggest banks have gotten even bigger 
during the pandemic, in part, through merg-
ers. Regulators have rubber stamped these 
merger applications for far too long, and it’s 
past time we get to the bottom of who these 
mergers are actually benefiting.”  

“I remain concerned,” continued Waters, 
“that branch closures across the country, 
which are often a consequence of mergers, 
are expanding banking deserts and harming 
communities that rely on branches for basic 
banking services.”   

In response to Chairwoman Waters, Andy 
Cecere, Chairman, President and Chief Exec-
utive Officer of U.S. Bancorp, offered a differ-
ent perspective on industry trends, one that 
embraces innovation as time-saving, com-
petitive, and convenient tools.  

“By using our branch network in combina-
tion with digital tools, we enable our custom-
ers to be more connected to their financial 
future,” testified Cecere. “Last quarter, 82 
percent of our consumer transactions were 
enabled by our digital capabilities, with 64 
percent of loan sales executed digitally. Dig-
ital advancements that differentiate us from 
the market add to the customer experience.”   

Jane Fraser, Chief Executive Officer, Citi 
shared testimony that seemed to confirm 
many of the issues raised by Chairwoman 
Waters. 

“Our retail bank serves roughly 70 million 
customers in the U.S., where we operate 651 
retail branches concentrated in the six met-
ropolitan areas of New York, Washington, 
D.C., Miami, Chicago, San Francisco and Los 
Angeles,” noted Fraser. “We have fewer than 
the approximately 1,000 branches we had 10 

years ago, but more than the 450 branches 
we operated at the turn of the millennium. 
Roughly 29 percent of our branches are in 
low- and moderate-income census tracts.”  

Days later on September 22, the Senate 
Banking Committee held its own hearing 
with bank CEOs. And like Waters, Brown’s 
opening remarks echoed many of the same 
concerns.  

“Together, you have over $13 trillion in 
assets – that’s half the nation’s GDP,” said 
Brown. “You have hundreds of millions of 
customers. You also have the benefit of a fed-
eral backstop – a safety net – something that 
your customers don’t have.” 

“And you profit from all those transactions 
– to the tune of hundreds of billions of dol-
lars. With those profits – and with the tax-
payer support you get – come a responsibil-
ity to actually serve your customers and the 
larger economy,” Brown added.   

William H. Rogers, Jr., CEO of a recent 
bank merger that created Truist, was one of 
the Senate hearing’s witnesses.  

“Over the past ten years, Truist closed 
an average of 193 branches annually,” said 
Rogers. “Many of these closures occurred 
following the merger of BB&T and SunTrust, 
because the two heritage banks, in many 
instances, maintained separate branches in 
the same neighborhoods and even on the 
same street corners. These closure plans 
were reviewed as part of the merger approval 
process and had virtually no long-term im-
pact on branch availability or convenience 
for clients.”   

Research by the National Community Re-
investment Coalition (NCRC) documents 
how still shrinking numbers of bank branch-
es in Black and other communities of color 
diminish the economic futures of communi-
ties already reeling from a lack of sustained 
investment and redevelopment in its report-

ed titled, The Great Consolidation of Banks 
and Acceleration of Bank Closures Across 
America.  

From 1984 to 2021, the nation’s number 
of banks shrank from nearly 18,000 to few-
er than 5,000, according to NCRC. More 
than 4,000 of these closures occurred since 
March 2020, coinciding with the onset of 
the pandemic. Further, one-third of bank 
branch closures occurred in majority-mi-
nority neighborhoods and/or low-to-mod-
erate income areas, where convenient bank 
access is often viewed as central to ending 
inequities in financial services.   

“The presence of local branch offices pro-
vides an opportunity for face-to-face inter-
actions that build both trust and financial 
literacy for individual borrowers and small 
businesses…Today’s larger, less-local banks 
are still charged with serving the credit 
needs of the entire community they serve,” 
the report continues. “Changes in how the 
public interacts with their bank do not create 
an exemption to the law.”    

Summarizing his committee’s concerns, 
Chairman Brown underscored to the CEOs 
what might have been overlooked.  

“It’s past time for the financial industry 
to be as good to the American people as the 
country has been to you,” concluded Brown. 
“We will continue to hold you to the highest 
standards, so that Americans can keep more 
of their hard-earned money.” 

Bank Branch Closures in Black America: 
Key Capitol Hill committees question reasons, effects 

Charlene Crowell, Senior Fellow Center for 
Responsible Lending (CRL)
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Better. Every day.

Get started at 53.com/Momentum.

Fifth Third Bank, National Association. Member FDIC.

Let us help you reach your better tomorrow with:

Fifth Third

Momentum® Banking

With inflation running at a 40-
year high and the Federal Reserve 
likely to continue hiking short-
term interest rates until price in-
creases are slowed, consumers 
have less purchasing power than 
they had before. Rising prices for 
necessities such as rent, food, and 
gasoline have already put a dent in 
many personal budgets.

In addition, higher interest rates 
mean you will probably pay more 
to borrow money. As such, you can 
expect to see interest costs rise on 
your credit cards, car loans, adjust-
able-rate mortgages, and home eq-
uity lines of credit.

Finding ways to stretch your in-
come is critical during periods of 
high inflation to avoid getting into 
debt or having to dip into savings 
to make ends meet. Here are a few 
money management tips to help 
you keep track of your spending so 
that inflation doesn’t upend your 
financial goals.

Decide Where You Can Cut 
Back

The first step to control your 
spending is to create a budget to 
accurately track where your money 
is going each month. A spending 
calculator can show you how much 

of your income goes to essential 
expenses, such as rent, childcare, 
and car payments, and how much 
you are spending on discretionary 
items, such as dining out, travel, 
and entertainment. 

Although you may not be able to 
cut back on your fixed expenses in 
the short term, there are plenty of 
ways to adjust your discretionary 
spending. A good technique may 
be to determine cost-cutting steps 
such as postponing a new car pur-
chase, eating out less, and buying 
fewer clothes.

Next, you need to decide where 
to reduce your expenses. Here are 
some budgeting tips that can help 
you to cut your spending:

• Cancel subscriptions to stream-
ing services and cable TV channels 
that you don’t frequently watch.

• At the grocery store, skip high-
er priced brands in favor of pri-
vate-label brands, which are often 
produced by the same manufac-
turer. Plan your meals for the week 
ahead and bring a list—one trip to 
the store saves on gas and avoids 
overspending on costlier conve-
nience foods. Use an app such as 
Ibotta to earn cash back at grocery 
stores and other retailers. If you use 

a credit card each month for shop-
ping, be sure to utilize a card with 
a rewards program where possible. 

• Use a programmable thermo-
stat to target the right amount of air 
conditioning and heat when you are 
at home and save energy when you 
are away. Unplug appliances when 
not in use to save electricity costs.

• Curb impulse buying by set-
ting a waiting period, say 24 hours 
or more, between the time you de-
cide to buy something and when 
you actually pay for it. Often the 
perspective of a little time can keep 
you from buying things you really 
don’t need.

• Talk to your insurance agent 
about lowering your car insur-
ance premiums by raising your 
deductibles or taking advantage 
of discounts for low mileage, safe 
driving, and good credit scores. 
You may even consider switching 
to an auto insurance company that 
offers a less expensive policy.

Consolidate Debts
Another way to stretch your 

money during a period of high in-
flation is to reduce the interest pay-
ments you’re paying on debt.

Consider consolidating your 
credit card debt onto a bal-

ance-transfer credit card, which 
could give you a year or more at an 
introductory 0% annual percentage 
rate (APR) on the amount of debt 
you transfer after paying a nominal 
transfer fee. This will give you time 
to pay off debt without the interest 
charges—which potentially will 
continue to rise—and improve your 
credit score in the process.

If you have a good credit record, 
you may be eligible to consolidate 
your credit card debt with a person-
al loan. A debt consolidation loan 
has a fixed interest rate, which will 
be much lower than a credit card 
annual percentage rate, as well as 
a monthly payment schedule until 
you pay off your debt.

Keep Saving for Retirement
The current level of inflation 

may be temporary, but it is inevi-
table that there will be a decline in 
the purchasing power of today’s 
dollars. Saving for the future with 
a diversified portfolio of stocks and 
bonds, such as in a 401(k) or IRA, 
has the potential to deliver returns 
that will outpace inflation. Two 
investments that specifically com-
bat high inflation are Treasury In-
flation-Protected Securities (TIPS) 
and I-Bonds, which pay interest 

that adjusts for inflation rates.
Have Cash at the Ready
Aim to build an emergency fund 

that is able to meet at least three 
months of your living expenses. 
Make saving easy by using a mobile 
app that automatically transfers 
money from your checking account 
to your savings. One silver lining to 
the rising interest rates during this 
period of high inflation is that you 
may potentially earn higher yields 
from your savings account.

Having sufficient savings is a 
critical strategy to deal with today’s 
higher prices. Should you need a 
new computer, refrigerator, or car, 
you don’t want to sacrifice quality 
or go into debt to make an essential 
big-ticket purchase.

Try Fifth Third Momentum® 
Banking: Banking Made Simple

Fifth Third works to help those 
wanting to strengthen money hab-
its now to reach long-term finan-
cial wellness through Fifth Third’s 
Momentum® Banking. Benefits 
include no monthly service fee, no 
minimum balance requirements, 
no fees at over 50,00 partner ATMs 
nationwide, extra time to help 
avoid overdraft fees and access to 
money when you need it.

Inflation is up, how can you keep your budget down?

DEWAYNE KING
Head of Retail, 

Fifth Third
Bank Georgia



17October 14 - 20, 2022www.theatlantavoice.com

Get Ready 
to Move
Mortgage Loan Checklist

At SouthState, we believe 
your mortgage is just as 
important as your new 
home. We’ll take the time 
to understand your unique 
situation and help you 
through each step of the 
mortgage process.

Use this checklist to help 
the application process 
be quick and easy. 

 The Sales Contract 
The completed and signed sales contract for the 
property you are purchasing with all addenda.

 Prior Residence History 
The home address for every residence you have 
lived in during the past two years. If you are 
currently renting, bring the landlord’s name, 
address and phone number.

 Other Real Estate Information 
Address, market value, loan information and 
copies of any rental agreements for other real 
estate you own.

 Employment History 
Name, address and phone number for every 
employer you have worked for during the past 
two years.

 Income Information 
Your most recent pay stubs, plus W2s and signed 
income tax returns for the past two years. You 
will also need to bring proof of other sources of 
income you wish to use to qualify for your loan.

 Checking, Savings, Retirement & Equities Accounts 
Name and address of financial institution holding 
the account, account number, account balance 
and complete statements for the past two months.

866.229.5628 
Mortgage@SouthStateBank.com 
SouthStateBank.com/Mortgage

For questions about the 
mortgage process, please 
give us a call.

All loans are subject to credit approval  
and program guidelines. NMLS ID# 403455.  
Equal Housing Lender. Member FDIC. 
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6 Simple Steps to 
Financial Literacy

M
any people believe they’re 
not prepared to manage 
their money, credit, and 
assets. Most of us didn’t 
have a course in high 

school or discussions around money at din-
ner to help. Instead, we’ve used generational 
habits, myths, and social media to gain basic 
financial knowledge—and most of it’s incor-
rect, especially when it comes to purchasing 
a home.  

Financial literacy will help you use your 
money well and prepare you for major mile-
stones like purchasing a home. A simple way to 
understand (and begin to tackle) financial lit-
eracy is to break it down into six components: 
 
Earn—It’s wise to understand your salary, 
benefits, deductions, and withholdings. Re-
view your paystubs and take advantage of 
all the credits and deductions available to 
you. If you have variable income or you’re 
self-employed, make sure that you have 
a 2-year history that can be documented. 
 
Spend—Having a budget puts you in the 
driver's seat of your finances. It’s not just a 
plan for how you want to spend your mon-
ey, but also the most useful tool for achiev-
ing your financial goals. Start at ucbi.
com/calculators  or use budgeting tools 
within online banking. A budget is crit-
ical to help you save for your down pay-
ment and closing costs and to have funds 
to fix up or move into your new home. 
 
Save—Having long-term financial goals 
helps you budget beyond your day-to-day 
needs. Those goals should include an emer-
gency fund, planning for retirement (take 
advantage of employee plans such as 401k), 
saving for big purchases, and paying off per-
sonal debts.  

Invest—Once you’ve started to budget, you 
may be able to allocate some of your income 
toward investments. If so, an important step 
to investing responsibly is research. You 
can do research online or sit down with a 
financial advisor to get guidance on where 
your money will be best utilized. They can 
develop a plan based on your risk toler-
ance, age, and income goals for retirement.   
 
Borrow—Using credit wisely can increase 
your credit score and assist with major pur-
chases. Shop around for the loan option 
with the best Annual Percentage Rate (APR) 
and be sure to pay all bills on time to ensure 
you stay in charge of your credit history 
(and not vice versa).  Many people assume 
they need a lot of credit, but in reality, hav-
ing four trade lines is sufficient. The key is 
the age of your accounts (15% of your cred-
it score), paying on time (35%), and keep-
ing your utilization between 10-30% (30%).  

 

Protect—When it comes to your money, 
you can never be too careful. Saving for an 
emergency, purchasing insurance, monitor-
ing your credit, being vigilant about identity 
theft, and managing your financial records 
should become routine habits. 

Assess Your Financial Literacy
Ask yourself: 
Do you know how to create a budget?  
Do you have an emergency fund that covers at 
least three months of basic expenses? 
Do you have a plan for retirement?  
If you have debt, do you have a plan to pay it off?  
Do you know your credit score and how to 
improve it?  
 
If you answered no to one (or more), don’t 
worry. We’re here to help. Being empow-
ered to make good financial decisions is 
something everyone needs. Contact a local 
United banker today to set yourself up for 
financial well-being.

Then, when you’re ready to take a step to-
wards homeownership (or your next home), 
we’re here to help make it possible. We offer 
low to no down payment programs, closing 
cost assistance, and down payment assis-
tance. Contact me at jennine_hunter@ucbi.
com or 317-529-5393, and I’ll work with you 
to find the best mortgage loan for your finan-
cial goals.

Equal Housing Lender. | © 2022. United Communi-

ty Bank | NMLS# 421841 | ucbi.com/mortgage | United 

Community Mortgage Services is the mortgage lending 

division of United Community Bank. We are an ap-

proved seller/servicer for the Federal National Mort-

gage Association (Fannie Mae) and the Federal Home 

Mortgage Corporation (Freddie Mac). Normal credit 

criteria apply. This is not a commitment to lend. This is 

an advertisement. ¹Informational only; consult insur-

ance, tax, legal, real estate, and/ or accounting advisors 

before engaging in any transaction.

JENNINE HUNTER, NMLS# 1780411
ucbi.com/team/jennine-hunter 
AVP, Mortgage Loan Originator

© 2022 United Community Bank | NMLS #421841 | United Community 
Bank Mortgage Services is the mortgage lending division of United 
Community Bank. We are an approved seller/servicer for the Federal 

National Mortgage Association (Fannie Mae) and the Federal Home Mortgage 
Corporation (Freddie Mac). Normal credit criteria apply. Not all borrowers 
will qualify. This is not a commitment to lend. Subject to normal credit  

underwriting criteria. Offer subject to change without notice.

Make the move into 
your dream home.

United mortgage experts 
are here to help you take 

the first step.

Learn more about our down payment 
and closing cost assistance options 

at ucbi.com/PATH.
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approved seller/servicer for the Federal National Mortgage Association (Fannie Mae) and the Federal Home Mortgage Corporation (Freddie Mac). Normal credit criteria 
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Your dream home may be 
closer than you think.

Accessible mortgage 
experts here for you

Down payment and 
closing cost assistance

Up to 100% financing 
for eligible borrowers

Easy online  
application process

Visit ucbi.com/PATH or call 800-914-8224 
to learn more.
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INDIRAH GUTIERREZ
3300 Clairmont Rd NE
Brookhaven, GA, 30329

MONTASHA NEAL
323 Jonesboro Rd. 
McDonough, GA 30253

LAURIE WINTERS
7145 Highway 85
Riverdale, GA, 30274

F
inancial independence means different 
things to different people. For some, it 
means having a savings account that’s 
flush with cash, or building generational 
wealth that will change their family’s fu-

ture. For others, it’s a life free of credit card debt and 
mortgage payments, or a life full of travel. The defini-
tion is uniquely yours – depending on your long-term 
financial vision.

Achieving financial independence is attainable 
with clear steps and a strong focus. It starts with set-
ting goals; creating and managing your budget; pay-
ing down debt and saving; and evaluating your prog-
ress regularly.

Whatever financial independence means to you, 
today is a good day to start developing habits that will 
help set you up for a solid financial future. To help 
you start, here are four simple steps that you can take 
today to better manage your money and give you bet-
ter peace of mind. 

Step 1: Set achievable goals. The first step to 
achieving financial independence is to define what 
that means to you. What does your ideal lifestyle look 
like? Does a specific idea or goal come to mind? If so, 
think about it as something you can work toward. 
Perhaps it’s early retirement or eventually downsiz-
ing to a less expensive living situation, which leaves 
more flexibility in the near-term. 

Having a better sense of your future desires will 
help you set more achievable goals – short-term, mid-
term and long-term – a crucial first step to achieving 
financial independence. Know what you’re working 
toward and then you can plan around that – your 
budget, debt management and investments. 

Step 2: Create and manage your budget. Once 
you’ve set goals, create a budget. Your desired life-
style will help you decide how much money you 
need to allocate to assets like savings, retirement and 
investments to reach your goals on time. View bud-
gets  as a living document that fluctuates over time as 
spending evolves from month-to-month. 

This could be a good time to work with a financial 
advisor for a more holistic approach to your financ-
es. Your strategy is unique to you, so your advisor 
should evaluate your full financial picture and of-
fer research-based recommendations on investing, 
banking and lending needs. Your advisor will also ex-
plain how certain life events and market cycles might 
affect your path forward, and help you adjust your 
strategy to stay on track.

Four Steps 
to Achieving 

Financial 
Independence

A Chase Community Manager can help you get on 
the road to financial wellness and independence. 
Stop by one of these Atlanta area branches to 
connect and learn more.

SPONSORED CONTENT

Step 3: Pay down debt and start sav-
ing. It’s difficult to be free of financial 
hardship when you’re burdened by debt, 
and rising inflation and interest rates 
have fueled a 13% cumulative year-over-
year increase in credit card balances. 
Paying down debt is an essential compo-
nent of your financial independence, and 
more than eight in 10 (83%) Americans 
prioritize paying down debt rather than 
saving for the future.

While paying off debt is important, es-
tablishing savings is also a critical com-
ponent of financial freedom. It can be 
the cushion you need for unexpected ex-
penses or emergencies that arise. Build-
ing savings doesn’t just happen though, 
you have to be intentional about putting 
money aside. Big goals start with small 
progress: If saving seems overwhelm-
ing, start small by committing to putting 
aside one dollar every day. At the end of 
the month, deposit that $30 into your 
savings account and start the next month 
with the same strategy – you’ll be shocked 
at how much you’re able to save over time 
if you stick with it. And with automatic 
tools like Chase’s Autosave feature, you 

can schedule transfers from your check-
ing account to your savings account, at an 
amount and frequency that’s most com-
fortable for you. 

Step 4: Evaluate your progress. As-
sessing your spending with what you 
planned to spend on a regular basis will 
help you better manage your spending 
habits, adjust your savings and monitor 
progress toward your long-term financial 
goals. It will also provide valuable insights 
into the areas where you’re spending the 
most money and if there is opportunity to 
revise. Review your budget regularly and 
monitor and evaluate your spending hab-
its at least once a month. 

Remember, achieving financial inde-
pendence takes time and it’s important to 
regularly look for areas of improvement 
and determine what’s working and what’s 
not. Over time, you’ll find that manag-
ing your finances will become easier and 
more effective, creating a better financial 
future.  

Sponsored content from JPMorgan 
Chase & Co.
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psequity.org

Advancing Racial Equity
at the Speed of Trust

The future of our communities
depends upon our ability to 
provide equitable growth
for all.

From energy equity to youth 
entrepreneurship, the 
Partnership for Southern
Equity advances policies and 
institutional actions that 
promote racial equity and 
shared prosperity for all in 
the growth of metropolitan 
Atlanta and the American 
South.

Become an
EQUITY SUSTAINER
Scan the QR code or go to
https://bit.ly/equitysustainers 

C

M

Y

CM

MY

CY

CMY

K

Atlanta Voice Ad (RESIZED with marks) 10132022.pdf   1   10/13/2022   11:43:09 AM



34 October 14 - 20, 2022 www.theatlantavoice.com

Managing your
health, 
Manages your
finances 

Inclusive
Healthcare
Services

Southside Medical Center

1046 Ridge Ave. SW.
Atlanta, GA 30315

(404) 688-1350
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Your credit is crucial to your overall 
financial picture. Because your credit 
score can help lenders and creditors 
learn how well you handle financial re-
sponsibilities, having a good score can 
make a difference when you're trying 
to purchase a car, rent an apartment, 
buy a home, or reach other goals. 

The factors that influence your cred-
it score may vary between each of the 
three major credit bureaus – Equifax, 
Experian or TransUnion. However, 
there are ways to positively influence 
your score and it starts by understand-
ing the factors that contribute to it. 
Here are five key factors affecting how 
credit scores are calculated:

1. Payment History
Your payment history accounts for 

about 35 percent of your credit score. 
Payment history includes your ac-
count payment information, such as 

the number of accounts you’ve paid on 
time and any delinquencies. It also in-
cludes bankruptcies or judgments. 

So, how can it be improved? If you’re 
not already doing so, make sure to con-
sistently make on-time payments for 
both revolving loans, like credit cards, 
and installment loans, like student 
loans. Creating and implementing a 
debt payoff goal is also helpful. 

2. Credit History
Your credit history accounts for 

about 15 percent of your credit score. 
This includes how long your accounts 
have been open and the time since 
your last account activity. The longer 
your credit history, the better idea a 
lender has of your financial behavior. 

3. Amounts Owed 
How much money you owe accounts 

for about 30 percent of your credit 
score. This includes the amount you 

owe on credit accounts and the ratio of 
debt to your total credit limit. 

One great tactic to help increase 
your score is maintaining credit card 
balances that are low in relationship 
to available credit. And be sure to pay 
bills on time! 

4. Credit Mix 
The types of credit you use accounts 

for about 10 percent of your credit score. 
Utilizing a variety of accounts, such as 
credit cards, auto loans, home loans and 
personal loans, helps signal to lenders 
that you’re less of a credit risk. 

You may be able to improve your 
score by opening new types of ac-
counts. However, keep in mind that 
you should only apply for credit when 
you need it. 

5. New Credit 
New credit accounts for about 10 

percent of your credit score. New cred-

it is how often you apply for, the num-
ber of inquiries (when a lender reviews 
your credit) and the number of new 
accounts you’ve opened in the last 60-
90 days. 

It’s important to know that applying 
for multiple new credit accounts over a 
short period of time can negatively im-
pact your score. You should only apply 
for new credit when it makes financial 
sense for your situation. 

Understanding what impacts your 
credit can help you make smart deci-
sions as you work toward your finan-
cial goals. To learn more about your 
credit score and credit report, join a 
Next Step Webinar, Your Credit Re-
port, by registering at regions.com/
nextstepwebinars.

Understand What Impacts Your Credit

To determine whether a home equity loan is 
right for you, it’s helpful to first understand what 
it is. Home equity is the difference between the 
home’s market value and the amount you owe, 
and a home equity loan allows homeowners to 
borrow against the equity in their homes. Home 
equity loans typically have a fixed rate, set re-
payment terms and you receive the money as a 
lump sum. In comparison, a home equity line of 
credit (HELOC) generally has a variable rate and 
you only have to repay what you actually take 
out, plus any interest or fees.

Before making any financial decision - home 
equity loan or otherwise - it’s crucial to make 
sure it aligns with your financial situation and 
goals. Here are a couple common uses of a home 
equity loan and a few considerations.  

Financing Home Renovations
According to a recent Next Step Survey, al-

most half (48%) of US homeowners say they’re 
likely to update their current homes in an effort 
to increase its value in the next year. It’s gener-
ally good practice to put the funds from your 
home equity loan towards an asset that will ap-
preciate in value over time. For example, many 
people use a home equity loan to finance a 
home addition or renovation. If upgrades like a 
bathroom or kitchen remodel will help increase 
the value of your home, then using some of your 
home’s equity might be something to consider. 
Ask yourself: will the equity created meet or 
exceed the total cost of borrowing the funds (in-
cluding interest and fees)? If the answer is yes, 
then using a home equity loan for a renovation 
might be the right financial decision for you. 

Streamlining Debt 
Home equity loans can also be used to de-

crease or consolidate debt. For example, some 
people use home equity loans to consolidate 
debt from higher interest rate credit cards or in-
stallment loans into a single loan. This may be a 
beneficial strategy as it can consolidate multiple 
payments into one. You may want to consider 
this if the repayment period for the home equity 
loan is shorter than it would be for your existing 
debts, or if the interest paid over the repayment 
period is less than what you would pay without 
consolidating your debts.

Funding Higher Education
Another use of a home equity loan is to pay 

for college for yourself or a family member. Do-
ing this can give you a lower interest rate than 
other types of loans, especially for those with 
excellent credit! You as the borrower could also 
have a fixed interest rate and lenders usually 
offer different term length options. Note that 
longer term lengths will lower the monthly 
payment amount while increasing lifetime in-
terest; shorter term lengths increase monthly 
payment amounts but reduce lifetime interest. 
It’s important to evaluate your unique financial 
situation before determining if a home equity 
loan is the best option to pay for higher educa-
tion. Keep in mind that for federal student loan 
debt, you would give up repayment options and 

forgiveness benefits.
A Few Considerations
If you use your home equity loan funds for a 

substantial home improvement project, the in-
terest paid may be tax deductible. For anything 
tax-related, you should always consult a tax ad-
visor or irs.gov for more information regarding 
the deductibility of interest and charges. Know 
that if you take out a small loan, the fees might 
outweigh any potential tax advantages. 

Generally, you can borrow up to a maximum 
of about 85% of your home’s equity, but it’s im-
portant to note the approved amount will vary 
based on a variety of factors, including your 
unique financial situation, your credit history, 
and the lender’s underwriting requirements.

As with any type of loan, there are risks to be 
weighed. For a home equity loan, your house 
will serve as collateral for the lender. This means 
that falling behind on payments could lead to 
foreclosure on your home if you can’t make pay-
ments.

Remember, when it comes to loans, there’s 
not a one-size-fits-all approach. Be sure to give 
the loan terms and your financial situation care-
ful consideration. If used in a smart and strate-
gic way, a home equity loan just might be able to 
help you meet your financial goals.

 For more home equity borrowing tips and 
resources, check out Next Step’s Homeown-
ership Resource Center at regions.com/Next-
StepHomeownership.

Is a Home Equity Loan Right for You?

Photo Credit: istock
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IF YOU HAVE 
HOME-BUYING 
QUESTIONS, 
WE’VE GOT A 
FREE WEBINAR 
FOR YOUR  
NEXT STEP.  

Topic: Your Road to Homeownership
October 20 at 9:00 am CST 
November 10 at 9:00 am CST
December 15 at 9:00 am CST 

Topic: Your Credit Report
November 1 at 11:30 am CST
November 29 at 11:30 am CST

© 2022 Regions Bank. NMLS ID 174490. | Regions, Regions Next Step, the Regions Next Step logo, and the Regions logo are registered trademarks of 
Regions Bank. The LifeGreen color is a trademark of Regions Bank.

Your questions on homeownership have answers. Regions Next Step® is 
offering a free financial wellness webinar that covers the pros and cons 
of owning a home. You’ll learn about mortgage basics and the mortgage 
application process as well. And it’s all in our free webinar.

Scan QR code to register:

For more information, visit regions.com/NextStepWebinars.
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Wells Fargo Aims to Close Generational Wealth Gap Among Minorities 
 BY ANGELA SWINSON LEE 

Whether you’re eyeing the latest 
model car or an outfit that is beyond 
your budget, experts say it’s import-
ant to think about how decisions will 
impact the next generation. 

Cecil Burrowes, Senior Vice Pres-
ident of Diverse Customer Segment 
Mass Market Strategy with Wells 
Fargo, spoke with the Washington 
Informer about building generational 
wealth and how financial decisions 
made today can have an impact on 
generations to come. He added that 
protecting assets can contribute to re-
ducing the racial wealth gap. 

“Understanding that when we talk 
about generational wealth, wealth 
meets a myriad of qualifications. 
When we mention wealth, people 
disqualify themselves. Wealth can be 
your check-to-check living. Wealth 
can be the savings you have in your 
piggy bank,” Burrowes said, adding 
that people need to eliminate fear 
when having conversations about 
wealth.  “We think it’s something that 
doesn’t necessarily speak to us.”

Burrowes said he wants people to 
realize that a portion of their income 

and assets can take care of daily ex-
penses, but they can also make their 
disposable income work for them. 

“Individuals making ends meet 
still have disposable income and have 
to figure out how it moves to the next 
level,” he said. “What is the thing that 
you can get to work for you and your 
legacy?”

“The challenge is that when we lose 
a generation, each new generation 
starts at zero,” he said. “Without the 
proper education and the awareness 
of tools that are available to individu-
als to overcome that, we keep falling 
in that consistent trap over and over 
again.”

Burrowes said Wells Fargo is fo-
cused on ensuring everyone has ac-
cess to all of the available resources. 

“I think we have to be intentional.  
With intentional focus, we can ulti-
mately help more customers from a 
wealth transfer perspective,” he said. 

In addition to educating families on 
transferring wealth, earlier this year, 
Wells Fargo committed $210 million 
to advancing racial equity in home-
ownership. The initiative includes the 
creation of a Special Purpose Credit 

Program to help refinance the mort-
gages of minority homeowners with 
a Wells Fargo Mortgage. The purpose 
is to lower mortgage rates and reduce 
costs of refinancing, according to a 
press release from the bank. 

In an effort to broaden commu-
nity outreach, Wells Fargo will also 
expand its partnerships with the Na-
tional Urban League and Unidos US. 

The company will provide homebuy-
ing readiness and counseling, and 
work to eliminate systemic obstacles 
that prevent many Black and Hispan-
ic customers from becoming home-
owners. 

The company will also use $60 mil-
lion to fund partnerships to imple-
ment plans to address the root caus-
es of homeownership gaps through 
the “Wealth Opportunities Restored 
through Homeownership” (WORTH) 
grants. The program is expected to 
support 40,000 homeowners of color 
in eight markets through 2025. 

“Homeownership is a key pillar of 
the American dream. It represents a 
means of intergenerational wealth,” 
Burrowes said.

Wells Fargo has long been a lead-
er in the housing finance industry. 
Between 2017 and 2021, Wells Fargo 
has helped more than 425,000 Black 
and Hispanic families achieve their 
homeownership goals with $110 bil-
lion in financing, according to the 
press release. 

But with that, Burrowes said, the 
company wants to ensure homeown-
ership is sustainable, and that cus-

tomers have the tools and resources 
they need to transfer their wealth.

It’s important to have a plan in 
place so you can ensure what you’ve 
built during your lifetime can be 
passed to the next generation.  Plan-
ning is a key to ensuring that you’re 
able to make a proper handoff when 
the time comes.

When making the plan, Burrowes 
said, the first step is having conver-
sations with other family members. 
Those can be difficult conversations, 
but they are important in the plan-
ning process. Once those conversa-
tions have occurred, depending on 
your needs, you can use self-service 
tools, or contact an estate attorney to 
help define how to move forward. 

Most importantly, consumers need 
to complete the process. Many people 
start the planning but fail to complete 
it for a number of reasons, Burrowes 
said, adding that some hesitate with 
the price of final planning. 

“There is a cost associated with 
planning, but it far outweighs the pro-
bate costs,” he said. 

Cecil Burrowes, Wells Fargo Senior 
Vice President of Diverse Customer 
Segment Mass Market Strategy 
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Buying a home may be possible with a low down payment.  
It may be just what you need to get into your first or next home.

1. The Dream. Plan. Home.SM mortgage is designed for consumers with income at or below 80 percent of the area median income Information is accurate as of date of printing and is subject to change without notice.
Wells Fargo Home Mortgage is a division of Wells Fargo Bank, N.A. © 2022 Wells Fargo Bank, N.A. NMLSR ID 399801. AS5637779 Expires 05/2023

To learn more, call 1-877-937-9357 or visit www.wellsfargo.com/mortgage.

Helping you get home

Giving you flexibility
Our Dream. Plan. Home.SM mortgage is a fixed-rate loan with a 3% down payment option.1 It provides 
flexibility if you have limited credit history or credit challenges, and is available for a variety of loan amounts, 
including in high-cost areas. I’ll help you understand your available options so you can choose what works 
for you. We’ll discuss the loan amount, type of loan, property type, income, and homebuyer education 
requirements for eligibility. We’ll also talk about mortgage insurance that’s required with a low down 
payment and how it will increase the cost of the loan and monthly payment.

Make a new home yours with  
a 3% down payment option
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SUBMITTED BY
HOMEFREE-USA

According to Freddie Mac, 
3.4 million African American 
renters are in a position to 
buy a home. So, why aren’t 
we, in larger numbers, with 
homeownership as one of the 
foundational steps to build-
ing wealth?

Because African Ameri-
cans still face major obstacles. 
According to the Consumer 
Financial Protection Bureau, 
we are consistently denied 
conventional home and re-
finance loans at higher rates 
than our white counterparts. 

For example, out of 108 
mortgage applications filed 
by African Americans last 
year, one of Maryland’s larg-
est banks approved only 20 
(19%) and denied 69 (64%). 
Another 19 (18%) “fell out” of 
the process; although clients 
ultimately got approved, they 
walked away from the loan, 
frustrated by the long, ardu-
ous process. 

The numbers show the 
deck is stacked against Blacks 
even more than others. The 
good news? There is a way 
to beat these odds, with the 
right partner by your side in 
the process.

Work with a partner such 
as HomeFree-USA to get ap-
proved, fast. 

Over 25+ years in the hous-
ing industry, helping people 
of color get the financing they 
deserve, this is what we’ve ob-
served: All too often, applicants 
are just a few simple changes 
away from being credit-ready 
for the mortgage process. 

With the right guidance, 
you can prepare for success 
and get the information you 
need to navigate the mort-
gage or refinance process 
quickly and easily.

By way of example, 96% of 
homebuyers who go through 
HomeFree-USA’s programs 
get approved on their FIRST 
application. 

You want to choose a part-

ner who can help you build a 
meaningful relationship with 
your lender and make the pro-
cess—and your life!—easier. 

Here’s how to choose the 
right partner: 

• DO seek an experienced 
credit counseling agency that 
can connect you with down 
payment assistance and 
credit preparation programs, 
with a proven track record 
of success. Ask about their 

process and approval rates. 

•  DON’T expect a “quick 
fix,” or confuse credit repair 
with credit counseling. Avoid 
companies that charge you 
high fees to “fix” your cred-
it. (Most of these firms leave 
you no better prepared for 
the home buying process.) 

• DO look for advisors will-
ing to speak candidly with 
you, ask questions and give 
impartial advice you can’t get 
from a lender. The best advi-
sors will explore issues affect-
ing your readiness, analyze 
your situation, and provide 
solutions to improve your 
standing, which will require 
simple actions on your part. 

• DO seek a counseling 
agency first, before talking to 
a lender. They can help iden-
tify issues that may cause 
your application to be denied 
before it happens—without 
impacting your credit score. 

• DON’T go to a lender, 
loan officer, or broker before 
consulting with a counseling 
partner. Financial institutions 
are obligated to run a loan ap-
plication if you ask for one, 
which can impact your credit.  

•DO find nonprofit partners 
who have trusted relation-
ships with multiple lenders 
and will work directly with 
the lender on your behalf. 

You want to create a better 
future. You’re eager to put in the 
work. You just need the right 
partner to cut through a process 
that’s stacked against you.

Where to find the best cred-
it counseling partners 

Bridging the gap between 
financial strength and home-

ownership for people of col-
or across America, Home-
Free-USA is just one of many 
organizations that help aspir-
ing homeowners prepare for 
a mortgage application, get 
approved, and get access to 
resources they might not oth-
erwise know about. 

We have a nationwide net-
work of trusted agencies ded-
icated to closing the home-
ownership gap for people of 
color and other marginalized 
communities. You can also 
check out the U.S. Depart-
ment of Housing and Urban 
Development for a compre-
hensive list of local, recom-
mended intermediaries ready 
to help.

We are ready to support 
you to get approved for your 
mortgage or refinance. To 
begin a conversation with 
HomeFree-USA, contact us 
at info@homefreeusa.org, 
call 855-493-4002, or visit our 
website at homefreeusa.org.

Having the right partner can help make closing 
on a home bring joy and happiness

Get Approved For Your Mortgage Or Refi Fast (Here's How)

Marcia Griffin CEO and 
Founder of HomeFree-USA 
Having the right partner can 
help make closing on a home 
bring joy and happiness

A roof over your head and gas in your tank 
cost more than ever. But prices for these essen-
tials color your view of investing.

What do your nest egg, retirement planning 
and personal finances share with the overall 
American economy? Plenty, especially when it 
comes to the bite from energy and home prices.

Gasoline and Fuel Costs are Skyrocketing 
In the past couple of years and especially in 

2022, rising gasoline and heating and cooling 
costs gobbled up family income, although a 
red-hot housing market helped ease the impact 
to personal wealth (at least on paper). None-
theless, Americans are feeling uncertain about 
their economic prospects. 

Gas and fuel oil costs seriously affect our eco-
nomic well-being, accounting for nearly 10% of 
the U.S. Consumer Price Index. And according 
to the latest consumer price index figures from 
the U.S. Bureau of Labor Statistics, energy and 
home costs continue to spearhead jumps in 
overall prices in 2022. 

• Energy is up over 30% in the past 12 months 
• Gasoline is up over 40% in the last 12 months 
• Fuel oil up a staggering 80% 
And anyone who fills up their car knows that 

the national average for a gallon of gas keeps hit-
ting all-time highs, (currently less than a nickel 
under $5/gallon) with many predicting more in-

creases later this summer and into the fall. 
Housing is Bubble-like
Meanwhile, the housing market is red-hot – 

almost bubble-like. This is good news for cur-
rent home owners – although not so good news 
for prospective homeowners or renters. 

Consider this: the S&P CoreLogic Case-Shiller 
U.S. National Home Price NSA Index, covering 
all nine U.S. census divisions, reported a 20.6% 
annual gain in March, up from 20.0% in the pre-
vious month. 

Further: 

• The 10-City Composite annual increase 
came in at 19.5% 

• The 20-City Composite posted a 21.2% year-
over-year gain 

Tampa, Phoenix, and Miami reported the 
highest year-over-year gains among the 20 cit-
ies in March. Tampa led the way with a 34.8% 
year-over-year price increase, followed by Phoe-
nix with a 32.4% increase, and Miami with a 
32.0% increase. 

Seventeen of the 20 cities reported higher 
price increases in the year ending March 2022 

versus the year ending February 2022. 
Maybe rising mortgage rates will cool hous-

ing. Maybe not. A year ago, the benchmark 
30-year fixed-rate mortgage was at 3.19%. Four 
weeks ago, the rate was 5.38%. For now, home 
purchases and prices remain strong. 

Questions to Ask Before Investing
The economy is hardly on fire, and skyrock-

eting energy and housing prices are two good 
reasons to question whether we are headed to-
wards a recovery and better times or a recession 
and worse times. 

Your optimism fuels your desire to invest and 
commit to investments – especially in our re-
cent rollercoaster market. 

• How do you feel about the economy and 
your own financial prospects? 

• More confident than a year or two ago? 
• How’s your mindset affecting your spending 

and investing? 
Before you send money toward Wall Street, 

ask yourself these key questions.
Presented by Synovus.

Gasoline and Housing Prices Color Your Investing 
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$5.6M

$4.3M

OVER

OVER

F U N D E D

F U N D E D

Provides eligible homebuyers 
with down payment assistance to 

purchase homes in the city of Atlanta

SCAN FOR 
PROGRAM 
INFORMATION 
AND ELIGIBILITY 
GUIDELINES

OR visit https://www.atlantahousing.org/housing-
programs/down-payment-assistance/

261 DPA loan families served

201 DPA loan families served

FY
20

21
FY

20
22

Since the program’s 
inception, AH has 
assisted 1600+ first-
time workforce 
home buyers and has 
provided over $30 
million in DPA funding.

Up to $20,000 for eligible 
homebuyers and up 
to $25,000 for eligible 
voucher participants, 
veterans, and education, 
healthcare, and public 
safety professionals

1600+

$25K*

ATLANTA 
HOUSING 
Downpayment 
Assistance 
Program


